
People over systems. 
Process over technology. 
Results above all.

Prepare your webshop for the future
– Leading experts in the industry give advice on how 

to gear your e-commerce business for future growth
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E-commerce: survival of the 
best prepared

These days, it is no secret that e-tailers are 

in the process of releasing their huge growth 

potential: customer confidence in online busi-

nesses is sky-high, and the willingness to buy 

is, if possible, even higher. With these factors, 

however, come rising expectations of profes-

sionalism in e-commerce companies.

 

It is well worthwhile giving your e-commerce 

business a service check to find out if you are 

prepared in the battle for customer satisfac-

tion. Even though growing numbers of online 

shoppers are willing to buy more than ever 

before, they are not as loyal as they used to 

be: If the product, the shipping method or 

efficiency levels do not meet their expecta-

tions, they will not hesitate to go elsewhere 

next time.

 

In the following white paper, we look at the 

trends in e-commerce and how a professional 

warehouse management system can get your 

e-commerce business ready for the battle; a 

battle where it is not just about having the 

best price, but also about high quality in ser-

vice and delivery areas.
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In this white paper, we have teamed up with lead-
ing experts in the Industry to give the good advice 
for e-commerce companies:

Christian is responsible for ensuring that Apport 

meets the needs of their customers’ companies, 

and he follows the latest trends and opportuniti-

es in warehouse management.

As CEO at Creativ Company, Anders has the 

overall responsibility for sales and distribution in 

Denmark and the rest of Europe.

Sales Director Asger Sandberg has 10 years of 

experience with warehouse optimization. 

Besides being the CEO, Jakob is also the owner of 

Apport, which he helped to establish in 2000. 

As CEO, Niels Ralund is working to strengthen 

the terms of internet trade both nationally and 

internationally.

Jakob Krogh
CEO at Apport

Asger Sandberg
Sales Director at Apport

Anders Lindhardsen
CEO at Creativ Company

Christian Boie Nordstrøm Mikkelsen
Business Development Manager at Apport

Niels Ralund 
CEO at FDIH (The Danish E-commerce 
Association)
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In Denmark alone, e-commerce sales have 

increased by 78% over the last four years. 

During this time, the number of webshops 

has also increased in the battle to become the 

consumers’ preferred supplier, which means 

that competition is intense. A few years ago, 

”extra special service” was defined as cardless 

payment and free returns, but this has already 

become a minimum requirement for survival 

in the market. 

The latest trends in customer competition 

revolve around providing the most convenient 

and efficient service levels possible. This devel-

opment places high demands on logistics and 

warehouse management systems. 

On demand consumer habits 
”Our consumer habits have developed into 

being just as much ‘on demand’ as our TV ha-

bits. For e-commerce companies, it means that 

the most important competitive parameter is 

the ability to meet the specific requirements 

of customers for both delivery and return,” 

says Niels Ralund. The ultra-short response 

times and system requirements often surprise 

webshop owners, who are typically driven by 

the passion for their product, and not by opti-

mizing the logistical framework behind their 

business. 

”Many companies realize all too late that they 

need professional help with their warehouse 

management and logistics. Once they get this 

help, they are surprised at how much they can 

optimize their processes and reduce the num-

ber of errors, while meeting customer expec-

tations on both delivery and return,” explains 

Niels Ralund. 

Consumer requirements for the delivery and return of goods purchased 

online have never been higher. At the same time, there is also a battle for 

customers, and webshops are competing with each other to provide the 

best service at their virtual checkouts. Service alone, though, does not 

guarantee the survival and success of webshops. According to the CEO of 

FDIH, Niels Ralund, efficient logistics and warehouse systems are an essen-

tial ingredient in the recipe for e-commerce success.

The recipe for e-commerce success 
can be found in your warehouse

1.

”The most important competitive parameter is the 
ability to meet the specific requirements that 
customers have for both delivery and return”
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”It is especially in the 

textile industry, where new 

concepts are being tested, 

that companies will win 

market share. An example 

of this is Zalando, who 

collect returns at the 

customer’s home address 

within the hour”

Automate and follow global trends
Right now, there is a battle going on in the 

area of service among the largest e-commerce 

companies in the world. New concepts for win-

ning market share are especially being tested 

in the textile industry. One of the most recent 

examples is the German company Zalando, 

who collect return items at the customer’s 

home address within the hour, completely free 

of charge. 

”The experiment has been tried out in Stock-

holm, but we will see more services like this 

in the future. And at some point, this kind of 

service will be a minimum requirement in line 

with MobilePay and free return delivery,” says 

Niels Ralund. 

He emphasizes that this level of service repre-

sents a significant challenge for the logistics 

and warehouse management systems of com-

panies in the future.

Even regular handling of returned goods will 

place high demands on logistics. For this rea-

son, the idea of a service such as the one Zalan-

do offers can seem completely unimaginable. 

”The best advice for e-commerce companies is 

to make sure that they are ready for growth 

at an early stage. In fact, this means that you 

should already be looking for a professional 

logistics and warehouse partner when you 

have reached a turnover of DKK 12-20 million,” 

he says. 

Take control of your warehouse and 
aim for growth 
According to Niels Ralund, the need for a pro-

fessional warehouse partner is something that 

Danish webshop owners all too often discover 

at the very last minute. 

”In Denmark, we have a strong tradition of 

‘just’ taking on more employees in periods of 

growth, and this is fine until we reach the men-

tioned turnover levels. That is when things can 

get complicated, and only then do we begin to 

look for help. E-commerce companies survive 

on margins, and if we want to keep up with 

the big international players, we have to be 

much better at meeting needs beforehand. 

Otherwise, big opportunity for growth could 

instead easily end up in the failure of an e-com-

merce company,” he says.
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Most e-commerce companies are created from the passion for a pro-

duct or a service - and rarely because the entrepreneur behind the 

start-up has the same passion for planning and processes. When the 

start-up hits the sweet spot in the market and orders roll in, every-

body talks about success and Gazelle growth. However, there is one 

question that may be crucial if the adventure is to end happily and 

not as a nightmare: Is your logistics system up to the job?

Is your logistics system ready 
for Gazelle growth?

3.

Many entrepreneurs focus most of their pas-

sion on the facade of the company - the webs-

hop - but today that is no longer a competitive 

parameter: Customers expect an appealing, 

intuitive and accessible webshop.

The actual competition for customers starts 

when you need to prove that you can deliver 

quickly, properly and on time. And here, there 

is no room for beginner mistakes. On the other 

hand, there is a return on investment if you 

succeed: If you can prove to your customers 

that your service is as attractive and reliable 

as your product, the message will be quickly 

spread. Once you have been called a reliable 

partner by word of mouth or on Social Media 

platforms, the real growth adventure will 

begin. 

For almost 20 years, Apport have been the 

logistics partner for a large range of growing 

companies throughout the Nordic region. 

On the basis of this experience, we have put 

together our best tips on how to navigate your 

start-up safely through the often rough seas of 

logistics.

#1 

Plan your growth
 

Even before the launch of the start-

up, you need to consider the future: 

What is the potential for growth in my 

webshop? How fast might this happen? 

What should I do to prepare my busi-

ness to meet the pressure of a sudden 

increase in demand? 

In concrete terms, you can make a 

five-year plan with specific goals and 

initiatives that need to be started; for 

example, when you reach a certain 

number of orders or products. Time 

and time again, we see that the passion 

and interest for the website and it’s 

amazing products can stand in the way 

for the development of growth. Think 

of it as a house: It is no use having a 

beautiful facade if the foundation of 

the house is unstable.

By Christian Boie Nordstrøm Mikkelsen, Business Development Manager at Apport
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#2

Scalability

The first concrete initiative you need 

to deal with is scalability: How do you 

specifically handle the changes when 

the warehouse grows bigger than just a 

couple of men in the basement? 

This also involves thinking about the 

need for space, optimization of pick-

ing routes, and also the storage of the 

data. When your webshop grows and 

the number of packages increases, 

the number of manual errors will also 

increase. This means that the number 

of returns will then increase in line 

with your growth. By incorporating an 

option for scalability, you can avoid the 

negative reviews from upset customers 

who have received the wrong items, 

or maybe not even received the item 

at all. These people might then choose 

to shop elsewhere. By being able to 

manage scalability, you will have better 

control of your overall economy in rela-

tion to minimizing errors and missing 

deliveries.

#3

Power up

When your webshop reaches an annual 

turnover of DKK 12-20 million, or you 

suddenly have more than 3-4 full-ti-

me employees in the warehouse, your 

company has becomes too big for data 

to be solely stored in the minds of your 

employees. 

With growth comes an exponential in-

crease in the number of human errors. 

This applies to purchasing, picking, 

managing back orders, and not least 

handling returned items. It simply do-

esn’t make business sense to leave the 

burden of responsibility on employees 

when you reach that size. Instead, you 

should put into place processes and 

systems that can grow together with 

the business.

3.4.
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#5

Keep your focus on the 
core product 

For those who are passionate about 

their start-up, it is important to re-

member that the implementation of 

professional logistics optimization will 

release resources. The number of retur-

ned items and delivery errors, waiting 

times, and dialogue with dissatisfied 

customers will quickly be eliminated. 

This means that you can focus much 

more of your time on what really inte-

rests you and develops your business 

most: your core product. As a rule, your 

time is best spent on what made you 

throw yourself into the business in the 

first place. The more easily and effi-

ciently you can develop the operation 

of your business, the more time there 

will be to focus on the core product.

#4

Think Cloud

The introduction of an ERP (enterprise 

resource planning) or WMS (warehouse 

management system) can easily pay 

off, even if you are only two people in a 

small warehouse. Just as in most other 

industries, cloud-based solutions are 

offered within logistics. Such solutions 

have the advantage of low start-up 

costs, and are designed to grow with 

your business. With cloud applications 

(also called Software-as-a-Service), you 

pay as you use and you can scale up 

and down according to the needs of 

your business - even if you have large 

seasonal fluctuations in your webshop. 

Perhaps you only need know-how and 

a few applications to get started. Later 

on, you can integrate other systems 

such as Shopify and Magento into your 

WMS. This gives you an indispensable 

overview, optimizes your processes, 

and eliminates the number of errors. At 

Apport, we experience that companies 

achieve at least 20% improvement in 

efficiency gains by letting a WMS take 

over their processes.

5.
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Since Creativ Company first pressed ”publish” on their webshop in 2000, 

the business has experienced constant growth. The warehouse has grown 

from 2,000 to 17,000 item numbers, and as early as ten years ago the manage-

ment realized that there was a need for professional operations of both the 

warehouse and logistics to help meet and take advantage of the continuous 

growth in demand. The warehouse management system (WMS) from Ap-

port ensures that they always have a complete overview of both processes 

and new requirements. 

Creativ Company

Apport is the nerve centre 
of our warehouse

Creativ Company delivers hobby articles to 

creative customers worldwide, and every year 

more than 500,000 packages and 6,000 pallets 

leave the warehouse from Holstebro in Den-

mark. 

The combination of enormous package volume 

and comprehensive inventory means that the 

logistics system of the company is vulnerable 

to errors in stock, delivery and returns. 

Processes cannot be managed solely by people, 

but need to be backed up by the right IT- sy-

stems. According to CEO Anders Lindhardsen, 

the management’s innate desire to power up 

the processes is part of the reason for the com-

pany’s success: 

”As a start-up, we were just as unprepared as 

other start-ups for where we wanted to take 

our growth. We didn’t have a proper business 

plan, and the idea for Creativ Company was 

very much a desire-driven project. What makes 

us different is the fact that we really enjoy 

powering up the processes. We noticed early on 

just how a well-chosen IT system can optimize 

workflows, and why it makes sense to invest in 

both technology and manpower,” he says.
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This is why, back in 2008, the company chose 

to work together with a professional business 

partner. 

”The idea came from a desire to introduce hand 

scanners to reduce the number of picking er-

rors. Meanwhile, the number of item numbers 

grew sharply, which resulted in an increasing 

need to optimize workflows, including our 

picking routes. At the same time, we were also 

aware that we could not just keep on hiring 

more people and that we had to make better 

use of our existing manpower,” Anders Lind-

hardsen explains. 

From ERP to a full WMS 
Initially, Creativ Company used Microsoft Dy-

namics C5, but as the company grew, the need 

for a more specialized system also grew: 

”We recognized that we could not grow in the 

way we wanted unless we had the right sy-

stem. For this reason, we chose to implement a 

full WMS in 2011 together with Apport. Today 

all activity is centered on this system. It tells 

our employees what to do via the scanners, 

and importantly it can be integrated with the 

rest of our software. One of the advantages is 

that we can take account of specific deadlines 

for specific countries in both picking sequen-

ces and order processing. The result is that our 

workflow is as optimal as possible for both 

us and ultimately for the customer,” explains 

Anders Lindhardsen. 

In this way, Creativ Company has targeted one 

of the biggest competitive parameters: speed.

 

”This is where we can differentiate ourselves. 

We are continuously trying to optimize speed, 

because this is where we will win in the future. 

Customers expect an easy order process and 

above all, fast delivery.” 

Elimination of errors and better 
customer service
Another competitive parameter is the expec-

tation that customers have for service. With 

the help of tracking via WMS, Creativ Com-

pany has complete insight into all phases of 

the product journey. The system shows who 

has picked the product and which box in the 

consignment it is packed in. This means that 

Creativ Company has reduced the number of 

items sent on after the initial delivery because 

customers could not find them, especially in 

large consignments.

 ”It may sound simple, but a big part of our 

customer service is being able to provide the 

specific help that WMS allows us to do. This 

saves us a lot of extra work, and we experience 

virtually no shrinkage in terms of goods that 

customers cannot find,” Anders Lindhardsen 

says.

Not always one step ahead 
Although Apport recommends that webshops 

should always stay one step ahead when pre-

paring for the implementation of a warehouse 

and logistics systems, Anders Lindhardsen 

does not completely agree: 

”Once you have realized that you need to 

power up your processes to get the most out 

of your business, you can afford to spend some 

time analyzing potential needs before imple-

menting the next steps in your system. We 

have had positive experience in weighing up 

a situation instead of just going ahead with a 

project. Having Apport as a partner has helped 

us to quickly and efficiently implement upgra-

des and changes in line with our developing 

needs,” he emphasizes.

4 important insights from 
Creativ Company 

• Get management support to power 

up the processes 

•  Optimize human workflows with 

the right IT system 

•  Get a professional partner to quickly 

implement solutions in line with 

developing needs 

• Optimize the location of goods

5.

7.
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When should you invest in a 
professional warehouse 
management system?

What are the expenses 
involved in an Apport 
warehouse manage-
ment system?

Whether you run a webshop or any other 

business with a growing inventory, it can 

be difficult to know when it is worthwhile 

investing in a professional warehouse mana-

gement system. The Sales Director at Apport, 

Asger Sandberg, answers the five most impor-

tant questions about the return on investment 

calculation for an Apport warehouse manage-

ment system solution. 

The total investment consists of the WMS 

itself, a fixed price for implementation, hard-

ware (including terminals), set-up or upgrade 

of WLAN in the warehouse, server set up and 

software, and integration into the existing ERP 

system. In addition, we always include a buffer 

for unforeseen expenses. 

#1

By Asger Sandberg, Sales Director at Apport
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What is the procedure when 
Apport calculates return on 
investment?

In terms of savings, what are the  
greatest differences between a small 
business and a large company?

When a customer shows interest in a WMS 

solution, we start by collecting some basic 

information in writing from the customer. 

This includes information such as number of 

employees, average payroll expenses including 

state contributions, use of temporary staff, 

current picking methods, number of picked 

line items per day, and existing automation. 

Based on the overall numbers, and after a visit 

where we see the customer’s warehouse in 

operation, we make a preliminary return on 

investment calculation at no charge.

If the customer then wants to proceed with a 

potential solution from Apport, we will send 

out a consultant to look through the entire 

logistics set-up in detail. We review each func-

tion in the warehouse and look at the amount 

of time spent, for example on; inbound items, 

filling up, picking, handling returns and other 

tasks. 

This information is used to make a more 

accurate return on investment calculation that 

evaluates the typical efficiency gains of a new 

WMS.

The more employees there are in the warehou-

se, the more pickers there are. Picking efficien-

cy is one of the typical areas of huge improve-

ment when implementing a good WMS. Here 

the system can actually calculate the cheapest 

solution in relation to factors such as transport 

costs and the choice of packaging. 

A good warehouse management system ensu-

res proactive follow-up and automatic stock-

taking. All systems work in real-time, which 

reduces item availability errors. The process 

from start to finish is optimized in a flow, all 

the way down to the printing of return tags. 

This all means that efficiency gains will be far 

greater in large warehouses.

#2

#3
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Where are the greatest potential 
sources of errors in a return on in-
vestment calculation?

In which cases would it not be 
worth investing in or upgrading to 
a WMS?

At Apport, we offer a fixed price on our solu-

tions and implementation. This means the 

price is known beforehand and so there are no 

unexpected charges for the customer. The inte-

gration of the existing ERP system is typically 

carried out by the customer’s own ERP provi-

der, so here it is essential to keep an eye on the 

price - otherwise it may affect the return on 

investment calculation. 

In addition, it is important to note that return 

on investment is only an approximate calcula-

tion. We can estimate the expected efficiency 

gains with great precision based on the expe-

rience that we have had with similar projects, 

but we cannot say with a 100% accuracy what 

the savings will be for your company. It all 

depends on how ready and willing you are for 

change. 

However, we have yet to see any customers 

who have not achieved efficiency gains of at 

least 20%.

#4

#5

If you do not anticipate logistics and warehou-

sing as a future competitive parameter in your 

business, then a WMS is not something you 

should invest in. In such cases it would be better 

to continue using your current ERP system. 

However, if you have a business that needs the 

ability to deliver goods when, where and how 

the customer wants it, then it will always make 

sense to think about strengthening your WMS.

“If you do not anticipate 
logistics and warehou-
sing as a future compe-
titive parameter in your 
business, then a ware-
house management sy-
stem is not something 
you should invest in.”
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The e-commerce company of 2018 needs the 

ability to handle the reality of high consumer 

demands for all kinds of freight carriers and 

delivery methods. There is currently a great 

deal of competition in areas where it is essen-

tial to meet the expectations of the customers, 

such as offering delivery to the front door, in 

a parcel box, in a parcel shop, or  some other 

method. Recent trends point to more intense 

competition from the most progressive webs-

hops who are focused on offering a same-day 

delivery service: 

”The many different methods of delivery put 

a lot of pressure on e-commerce businesses. 

Previously, they had only one freight method, 

but now they need to adapt their business to 

deal with a number of different carriers, and 

also with an increasing number of specifica-

tions and requirements. If they are to remain 

competitive, they need to tighten up the 

requirements for handling their warehouse 

operations,” explains the Director of Apport, 

Jakob Krogh. 

Automation rather than manual 
control 
It is not only the number of carriers that 

increases as other freight methods come along. 

With more carriers, there is also an increased 

variety of demands for packing, packaging and 

pick-up times, and there is a good chance of 

human errors happening:

”It is risky to leave operations to the individual 

memory of employees as we have experienced 

that this results in an excessive number of 

errors. It also puts unnecessary pressure on 

employees to keep track of data that could be 

advantageously integrated into a warehouse 

management system,” says Jakob Krogh. 

The WMS can be supplemented with a conti-

nuous overview of everything from labels and 

delivery notes to packaging and pick-up times 

for each carrier, he explains. In other words, all 

the formalities are moved from the employee 

to the system, which not only reduces costs 

but also provides more efficient workflows in 

the warehouse:

 ”All in all, meeting the expectations of custo-

mers means that they will keep coming back. 

By moving the individual carrier requirement 

data from the employees to a warehouse ma-

nagement system, companies can ensure that 

they deliver the right product at the right time. 

This not only saves time, but also resources,” 

Jakob Krogh explains.

Consumers have rapidly rising expectations for a faster and more flexible 

delivery service. This is why e-commerce businesses should be able to deal 

with a number of different freight carriers, all with their own specificati-

ons. If the risk of errors and additional costs in the warehouse is to be mi-

nimized, then you need to move the responsibility and the overview away 

from the employees and on to a professional WMS.

Increase customer satisfaction 
by making your freight processes 
more efficient11.
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PicknPack 
Besides keeping track of carrier specificati-

ons, items and packaging options, another 

dominant factor is the overall optimization of 

employee workflows in the warehouse. Basical-

ly, a system such as the Apport WMS Pick-

nPack allows employees to pick and pack the 

goods directly into the freight consignment in 

one workflow. This removes the need for indi-

vidual choices during the process:

 ”With the PicknPack process, the system 

selects the best shipping method for a specific 

order before picking has even started. This 

means that employees can pick and pack items 

directly into the consignment, which is a major 

factor in optimization of most manual ware-

houses,” says Jakob Krogh. 

The most important parameters when looking 

at reducing the costs of automatic freight 

handling are increased efficiency, optimization 

of packaging, and dealing with individual carri-

ers. Besides the competitive advantages, it also 

has a positive effect on customer experience:

 

”In addition to giving the customer a much 

better delivery experience, it also reduces ship-

ping costs. Optimizing the shipping consign-

ment means that items can often be packed 

in boxes that are easy to handle, instead of on 

complicated pallets which typically need to 

be moved with a pallet jack on arrival at the 

customer. This efficiency has a positive effect 

on the customer, with ease of delivery leading 

to greater customer satisfaction levels,” Jakob 

Krogh explains. 

Dedication is the cornerstone
If a company wants to get the most out of 

new workflows such as PicknPack, it requi-

res thoroughness and dedication to the task. 

The company must take the full and ongoing 

responsibility for both implementation and 

updating of the system: 

”In order to make the correct choices, the 

system must be updated continuously with the 

required data. The system must be fed con-

tinuously with the size and the weight of all 

items in the warehouse – even the most recent 

items. At the same time, the system needs to 

have all the necessary information from the 

carriers; about the shipping packages, prices, 

packaging instructions, and so on,” explains 

Jakob Krogh. 

Besides the thorough work involved in conti-

nuously data-feeding the system, another key 

factor for getting the most out of the system 

is to prioritize giving the employees a sense 

of ownership in the new system-supported 

processes: 

”The conversion to a warehouse management 

system can feel like a major change for emplo-

yees in the warehouse. Some employees might 

feel that their flexibility and self-determinati-

on have been restricted, instead of seeing it as 

an efficiency improvement of their resources. 

Initially, the new processes can also be per-

ceived as complicating the workflows - their 

buy-in will help to achieve a well-functioning 

system,” Jakob Krogh points out.

12.
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E-commerce and logistics 
- in brief

13.

#1

Good service used to be defined as cardless 

payments and free shipping. Today, custo-

mers choose their supplier based on conve-

nience and efficiency. If you want to be able 

to keep pace with developments, a good rule 

of thumb is to team up with a professional 

warehouse partner when your turnover 

reaches DKK 12-20 million. 

- Niels Ralund, CEO at FDIH.

#2

Plan your growth and think about scalabi-

lity. Make a business plan that takes into 

account: the different stages of growth; 

triggers for the adjustment of both physical 

and digital capacity, based on turnover; and 

the number of stock items and orders. 

- Christian Boie Nordstrøm Mikkelsen,

Business Development Manager at Apport.

#3

With a professional warehouse manage-

ment tool, you can continuously use data 

to customize your business, and have the 

system provide you with the best picking 

routes, packing and shipping options. 

Anders Lindhardsen, CEO at Creativ Com-

pany.

#4

If you do not see logistics and warehousing 

as future competitive parameters in your 

business, you should not invest in a ware-

house management system. 

- Asger Sandberg, Sales Director at Apport.

#5

The buy-in of employees is a key factor in 

the integration of a warehouse manage-

ment system. The workflows may seem 

difficult in the beginning, and some emplo-

yees will of course feel that their flexibility 

and self-determination have been restricted. 

This is why it is important to prioritize 

development of the employees’ sense of 

ownership during the process. 

- Jakob Krogh, CEO at Apport. 
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#6

The warehouse management system provi-

des a better customer experience. It can give 

your service center specific data on where 

an item is packed in the order, it can help to 

give higher levels of customer satisfaction, 

and there is virtually no shrinkage in terms 

of goods that customers cannot find. 

Anders Lindhardsen, CEO at Creativ 

Company.

#7

You secure the future of your company 

when you power up the processes and move 

essential knowledge from the memory 

of employees to a cloud-based and conti-

nuously-updated IT system. This results 

in a significantly lower vulnerability when 

replacing employees and thus a lower risk 

of lost know-how. 

- Christian Boie Nordstrøm Mikkelsen, 

Business Development Manager at Apport.
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Warehouse management 
with a human face

Apport has optimized warehouse logistics for companies all over 

Scandinavia since its start in 2000. The foundation is a strong 

WMS (warehouse management system) but it is our focus on 

people and the processes of change that makes all the difference. 

This is why our mantra is:

People over systems.
Process over technology.
Results above all.

We are among the most experienced suppliers 

in the market and have more than 80 WMS 

installations globally. Our customers typically 

experience warehouse efficiency gains of 25-

40%, a significant drop in picking errors, and 

an improved working environment. 

Please contact us for an evaluation of how a 

specialized WMS could create value in your 

business.

Apport Systems A/S

Sletten 20

DK-8543 Hornslet

(+45) 7244 9944
info@apportsystems.com


